YouOnLine.Net Report 001 �My Internet Experiences �When I first hooked up to the internet I came from a world of inner circle mail order dealers. This type of market uses tools like mass mailings and 8x10 co-ops to sell their products and services; so naturally, I assumed this method would work on the internet. It didn't! 


Although I had worked hard for 10 years to achieve a $5,000+ per month income in mail order -- the concept of mass mailings did not work on the internet. Instead -- I learned the biggest lesson I have ever learned by bringing my business to the internet. And that was the importance of target marketing. 


I learned this the first week I was on the internet. Because of my mail order background, I immediately contacted an email blasting service and paid them to put my ad out to 100,000. 


My ad gave anyone a totally free listing in the Good People Directory. All they had to do was respond with their URL and web site description. And if this wasn't enough, I even gave them a free web page (that I personally hand designed) just to get the experience. Plus, on top of this, I was giving them a free lifetime subscription to my newsletter. 


As you can see -- I was actually killing my business right from the start. I was offering stuff that was free -- that would cost me approximately 45 minutes of time (per order), plus the loss of sales on a service that was worth at least $100.00. 


But let's get back to the point I'm trying to make. Even though I was actually giving away something this valuable without any cost or time to the receiptient -- my ad was still considered SPAM. Out of that email blast to 100,000 people, 63% sent me dirty, obscene messages. They called my message "junk," which personally hurt me deeply. I felt people thought the quality of my work was bad and hated me as a person. In fact, I was hurt so deeply that I immediately called my ISP, cancelled my account, disconnected my modem and resorted back to the mail order world I had just left. 


I stayed disappointed with the internet for over a year, but finally I came to the realization that the internet is a "marketers dream." I had grown extremely tired of sitting for days folding paper, stuffing envelopes, applying labels and hauling big buckets of mail to the post office on a daily basis. The thought of sitting at my computer and typing out one message that goes to 25,000 within seconds absolutely blew me away! However, to accomplish this goal I had to get back on the internet. I had no choice. 


But this time I took a different approach. I decided to spend almost a year reading every article I could get my hands on about the internet. I subscribed to internet magazines like Yahoo and Boot Magazine and read them from cover to cover, including the ads. I cannot begin to tell you how much that research helped me. In fact, without it -- I would not have the successful internet business I have today. 


The series of articles that will follow the first one you are reading now will take you into the life and world of Victoria Ring. I will share with you marketing failures and solutions as I live through the experience personally. While I will never claim that my solutions will work the same way for you -- I do hope that somewhere along the line that I touch on something that does benefit your business and that it will cause your business to prosper greatly. �_____________________ �Resource Box: (authors permission to reprint copyright free) �Victoria Ring, YouOnLine.Net, PO Box 09654, Columbus OH 43209-0654 is a writer and publisher of BizLinks for Entrepreneurs Ezine (<http://youonline.net/bizlinks/> ) She is available for authoring, editing and publishing services and can be contacted at webmaster@youonline.net <mailto:webmaster@youonline.net> 





